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Mind over matter.
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It’s the idea that matters.
Each of our agencies has set a creative brief and assigned one of its 
creatives to judge your work. They’ll be ruthless in the search for the 
best work. They’ll be looking for the sharpest ideas, attention to detail 
at every point, especially the writing. It’s their job to pick someone who 
has what it takes - someone who has courage and belief.

The Roses Student Awards.
These awards are a practical way to support the training and 
development of the next generation of creative professionals, by 
encouraging the best and the brightest to test their skills on a national 
stage. And then through the placement scheme, students can win 
a glimpse into the inner workings of the creative industries and be 

inspired to pursue their goal of a career in creativity.

And it’s always good to meet up and talk.
It’s your chance to mix and mingle with the agencies. As part of the 
overall competition, there’s an exhibition evening where the short 
listed work is displayed. You get to see what you’ll be up against in the 
real world and also edge yourself closer to a job by suckin’ up to the 
agency creatives!

You can also hook up on facebook.

Roses Student Creativity Awards.

Sharing those ideas.
The Roses Creative Awards, The Drum, Like A River Brand Agency and 
The University Of Salford are helping to bring further education and the 
very best creative agencies together through this competition.

Organised by
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9 briefs to choose from
9 placements to win.
1. LOVE (Premium)

BRIEF: Love clothing is a mainstream e-tailer selling women’s clothes and 
accessories to a C1/C2/D, late 20’s - late 30’s audience. They want to 
create a premium collection for special purchases.

MESSAGE: You don’t have to go elsewhere for the special purchases, 
Love clothing now stock exclusive pieces from top designers. This 
campaign must not move us away from our existing customer base, but 
add an additional buying opportunity.

OUTPUT: Give it a name, and then use a moving image campaign to 
spread the word, using any channel appropriate.

2. DIMENTIA TECH

BRIEF: Design, name and brand a piece of wearable tech that improves 
the lives of people living with dementia.

THE MESSAGE: First, the bad news: By 2050, over 115 million people 
worldwide will have dementia. The good news, however, is that in recent 
years, awareness of dementia has drastically improved. This means 
public funding and donations are on the up, people are talking about it 
more, and companies are investing in products that help improve the lives 
of people living with the condition.

This is your chance to design a piece of wearable technology for People 
living with dementia, which helps them, continue to live an independent 
life after diagnosis.

OUTPUT: Design it, name it, brand it. The world has shifted; people 
want to learn about dementia, so make sure it gets noticed. It should 
be grounded in reality. Make it affordable, research the disease, look at 
wearable tech trends that can change your lifestyle. And don’t forget to 
check what exists already!

Additional thinking into how the product could make use of current digital 
trends will score bonus points.

3. KILLERS

Ebola has recently drawn our attention to how devastating this virus is. 
But believe it or not the spread can be controlled with soap and water – 
and education.

The 3 BIG KILLER diseases are HIV/AIDS, Tuberculosis and Malaria. 
These are not so easy to control BUT with the right education the spread 
can be greatly reduced.

BRIEF: Create an educational campaign to help reduce the spread of 
one or each of the BIG THREE. Brand it as a ‘World Health Organization’ 
communication. 

OUTPUT: You can use any medium BUT think seriously about both place 
and people.
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4. STATE OF MIND

Everyone hates queuing, train delays and rush-hour traffic – but is it all a state of mind? 
Change perception and let the bad times rock and the good times roll.

OUTPUT: You can use any channel.

5. HELP SPREAD THE WORD

BRIEF: Create or select a ‘non-word’ and help it claim it’s rightful place in the Oxford 
English Dictionary.

MESSAGE: Many great new words, or neologisms, have been classified as ‘non-
words’ as they have not yet made it into the Oxford English Dictionary. Rumour has it, 
these words have been consigned to dusty obscurity and have been written on 6x4inch 
cards, filed alphabetically in a secret vault in Oxford owned by the Oxford University 
Press. Your task is to help these words find there way into common usage, enabling 
them to achieve their ultimate goal of a place in the Oxford English Dictionary. You can 
choose one or more ‘non-words’ or even create your own.

Here are a few examples of words that need your help:
Earworm: a catchy tune.
Polka dodge: the dance two people do when they try to pass each other in the street.
Nonversation: a completely pointless chat.
Furgle: to feel in a pocket or bag for a small object such as a coin or key.
Wurfing: the act of surfing the Internet while at work.
Griefer: someone who spends their online time harassing others.

6. STREET FOOD REVIEW APP

With street food being very much part of the city street landscape it’s about time there 
was an app for consumers to rate and comment on the best and worst that’s out there. 
Not forgetting ways for the street food vendors to showcase their products and talents.

BRIEF: Create an app concept and minimum feature list that allows consumers and 
vendors to:
• Discover where the best vendors are based using geo-tagging tech features.
• To allow vendors to add their own menus and information i.e. opening times.
• To allow consumers to rate the quality of the food and service.
• To allow consumers to share photos of both the food and vendor.

We want your ideas also, what else could vendors offer via the app and what else 
could consumers add to the app experience content wise. We want screen designs, 
promotional ideas to share the app in the real world and not forgetting a website that 
glues all of this together.

7. COLOUR ME

Caran d’Ache the queen of colouring pencils is celebrating 100 years of vibrant 
creativity. Make this brand relevant to today’s’ tech savvy audience of artists, designers 
and children.



the roses student awards 20155

8. WATERWAYS

Create a campaign to incentivise people to spend time, visit and utilise the Canal and 
Rivers of England & Wales. Then think of a way to encourage each person to sign up 
and become a friend of The Canal & River Trust.

9. FOR THE RIDE

BRIEF: To raise awareness of the new Triumph Advanced Riding School

MESSAGE: Triumph is known for building some of the best motorcycles in the world. 
So why wouldn’t they want to build the best riders too?

Everything from safely passing your test, to knowing when to put your knee down in 
the corners. It’s all covered.

OUTPUT: Anything. But have a think where current bikers and potential riders might be.  

NOTE

Where a brief has been set using a know brand or organisation it is NOT permitted to 
make direct contact with the brand or organisation. The student must use their own 
initiative to research the problem. No additional information is available.

• • •

9 AGENCIES, 9 BRIEFS, 9 PLACEMENTS. 
We’re all proud to put our name behind the aims of the Roses Student Awards. 

Good luck with your entry and we’re looking forward to judging them.
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Entry fees
The cost per entry is £15 + VAT (£18 Total).
The entry fee is per single entry. If you enter as a team it is still classed as a 
single entry. Once the college or university has agreed the number of entries 
to be submitted please enclose a single cheque or arrange a bank transfer 
(with Nikki Gillies) for the whole group of entrant students.

Cheque payable to Carnyx Group.
Send to Claire shades, Roses Creative Awards, 4th Floor, 26 Gallowgate, 
Glasgow, G1 5AB.

A VAT invoice will be provided on receipt of payment.

The judging and prize award format explained.
All the work is democratically judged by the 9 agency creatives. This will 
take place over a full days session in March 2015. A shortlist is agreed with 
the judge from the agency that set the brief having particular sway in the 
work best suited to their agencies brief.

First and foremost they’re looking for fantastic ideas, beautifully written 
and art directed. Spelling and grammar are always a discussion point. The 
main disciplines of advertising, design and digital may combine to form an 
integrated campaign solution. You’ll be judged on how brilliantly have you 
brought the idea to life.

The winning entrant from each brief WINS the placement. Then, each of 
the brief winners goes forward into a final nomination shortlist for a Bronze, 
Silver or Gold Roses award. With the ultimate winners of the metalware 
being announced at the Roses Creative Awards Gala Dinner which is held 
in May 2015. The placement winners are announced at the night-time 
exhibition event on the day of judging, held in Manchester.

Entry Requirements.                                                                      
Anyone enrolled on a full-time advertising, graphic design or digital course in 
England (outside London’s M25), Scotland, Ireland or Wales may enter. You can 
enter alone or in teams of a MAXIMUM of 2, in which case prizes will be shared. 
Entrants MUST choose one brief only. Work must be prepared to presentation 
standard and mounted on boards no bigger than A2 or typed script. An 
ABSOLUTE MAXIMUM of 3 boards per entry. Submit a rationale to a maximum 
of 300 words - please attach to the first board. Entry forms must be LOOSELY 
attached to the back of each board – use Sellotape or bluetak, NOT GLUE! 
Any additional images of your entry may also be submitted ON DISC as high 
resolution JPG or PDF - minimum 300dpi. Students should make copies of their 
entries as work CANNOT be returned. The judges will consider the entrants’ 
interpretations of the brief, creativity, design, art direction, copy, typography and 
the standard of presentation AND especially spelling and grammar. Originality is 
key. The winners of each brief will be awarded a 2-4 week work placement at 
the agency that set the brief. Payment is at the discretion of each agency and 
is for the individual student to negotiate with the company. Client companies 
and agencies should not be contacted directly. The student, as part of their 
research, should source additional information such as logos.
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Deadline: 5pm, Friday 13th Feb 2015                 
Entries should be submitted to Claire shades by 5pm 13th February 
2015. Do not ask for extensions, just be organised! Please clearly label 
your work as ROSES STUDENT and send to: Claire shades, The Roses 
Student Awards 2015, Carnyx Group, 4th Floor, Mercat Building,  
26 Gallowgate, Glasgow G1 5AB.

Judging will take place in March. The results will be announced at the 
exhibition held on the evening of the judging. Entrants are encouraged 
to attend the exhibition where they can MEET THE JUDGES and many 
other creative professionals. If you have any queries please contact Claire 
shades on 0141 559 6076, or by email: Claire.shades@thedrum.com

Entry Form: Photocopy this form. Complete and LOOSELY attach 
to ALL presentation boards. Please use CAPITALS. If two entrants in a 
team please complete one form each.

Entrant Name:

Brief number:   No. of boards (eg. 2 of 3):

Student Email:

Student home address:

University Email:

Tutor Name: 

Tutor Email:

Tel No:

College/Uni address:

                                                                   

Signature of entrant:

Signature of tutor:


